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“An event! Burton tames 
Taylor! A collection of 
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IN THE WAR BETWEEN THE SEXES, THERE ALWAYS 
COMES A TIME TO SURRENDER — UNCONDITIONALLY! 
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“Impressively beautiful 
movie! Burton is 
magnificent! 

Taylor in her finest 
performance!” 


—Cosmopolitan Magazine 


“A HANDSOME, LUSTY, 
BUSTY ROMP!” 


—Redbook Magazine 
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Ad No. 418—708 Lines—4 Cols. x 1254 Inches 
Also Available as Ad No. 318—390 Lines—3 Cols. x 914, Inches 





All advertising material in this pressbook, as well as all Picture Association of America. All inquiries on this pro- 


other newspaper and publicity material referred to <<G83> cedure may be addressed to: Director of Code for 


therein, has been approved under the Standards for woroxictuaeassoourion Advertising, Motion Picture Association of America, 


Advertising of the Code of Self-Regulation of the Motion ~~” 522 Fifth Avenue, New York, New York 10036. 


Exhibitors are urged to make the new seal (shown above), and what it stands for, known to the public and 
the press. Retain the seal in your approved ads. Display the seal in your lobby. Run the special trailers 
on your screen. Information and display kits are available from National Screen Service. 
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“An event! Burton tames 
Taylor! A collection of 


crown jewels! Glitters! 
—Playboy Magazine 








‘BAWDY! UPROARIOUS! 
Burton and Taylor ¥ 


are brilliant!” 
-True Magazine 
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“BAWDY! 
UPROARIOUS! 
Burton 

and 


“\ HANDSOME, ~ a Taylor are 
LUSTY, BUSTY ROMP!” Gey * brilliant! 


—Redbook Magazine —True Magazine 
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Screenplay by PAUL DEHN, SUSO CECCHI DAMICO: FRANCO ZEFFIRELL! * - Executive Producer RICHARD McWHORTER 
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Directed by FRANCO ZEFFIRELLI-A ROYAL FILMS INTERNATIONAL /FAI PRODUCTION 


IG Original soundtrack recording available as an RCA Victor Red Seal Album 





Ad No. 212—222 Lines—2 Cols. x 77/ Inches 


In the war hetween the sexes, there always comes a time to surrender—unconditionally! 
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Ad No. 313—291 Lines—3 Cols. x 7!/g Inches 
Also Available as 


| salty salvo in the war 3S “Taylor and Burton Ad No. 414—520 Lines—4 Cols. x 91/4, Inches 


— Bosley Crowther, N.Y Times, WQXR 





—Time Magazine 


“Rough-house wooing, “A sparkling, 
romping and rolling!” bawdy feast!” 


—Boston Herald -— Newsday 
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IN THE WAR BETWEEN THE SEXES, THERE ALWAYS 
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Also Available as 
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“A bawdy 
battle of the sexes!” 


~ “Rough-house wooing, § 

romping and rolling!” ° 

“Lusty, gusty comedy!” 
—Washington Evening Star 
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In the war between the sexes 
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surrender—unconditionally, so “KISS ME KATE!’ 
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"A salty salvo of the war between 
the sexes! Director Zeffirelli 
displays a sure sense of what makes 
a comedy funny, brash and breezy!" 


—Time Magazine 
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BAWDY AND HILARIOUS!” 


ESPERO RRR IID 


UPROARIOUS! 








“ttt | 
HIGHEST RATING! 
A production 
of great style 
and beauty, 

a picture of 
sheer artistry!” 


— New York Daily News 
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OFFICIAL BILLING 





COLUMBIA PICTURES Presents 25% 


ELIZABETH TAYLOR RICHARD BURTON ‘00% 


in 


THE BURTON-ZEFFIRELLI PRODUCTION 25% 
of 


THE TAMING OF THE SHREW 100% 


also starring 


CYRIL CUSACK MICHAEL HORDERN 


ALFRED LYNCH ALAN WEBB 75% 
with 
VICTOR SPINETTI MICHAEL YORK 
NATASHA PYNE 60% 
FRANCO ZEFFIRELLI 25% 
with acknowledgements to William Shakespeare without 
whom they would have been at a loss for words. 15% 
Executive Producer RICHARD McWHORTER 25% 
Directed by FRANCO ZEFFIRELLI 25% 
A ROYAL FILMS INTERNATIONAL /F.A.I. PRODUCTION 
25% 


TECHNICOLOR® PANAVISION® 25% 


ocsatstatetatasassciytetetetetsnetnets' 









“A salty 
salvo of 
the war 
between 
the sexes!’ 


—Time Magazine 
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No. 1 


e Ad No. 101 
Ad No. 201 
Ad No. 202 
Ad No. 204 
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Ad No. 10!1—28 Lines 
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"UPROARIOUS! BAWDY AND HILARIOUS!" 


IN THE 
BURTON-ZEFFIRELLI 
PRODUCTION OF 





True Magazine 





J@YLOR BURTON 


“BEST ACTRESS” 


(for ‘Virginia Woolf’) 


Original sound-track recording 
available as an RCA Victor Red Seal album. 


A 
Gorgeous 


Piece Of 


Film- 


Making!" 
— SATURDAY 
REVIEW 
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“A BAWDY BATTLE OF THE SEXES!" 


— N.Y. Daily News 


“Taylor and Burton have a ball!” 


— Bosley Crowther, N.Y. Times, WQXR 


“LUSTY, GUSTY COMEDY? joovics css. 
“Roisterous, boisterous and earthy!” 


— London Sunday Mirror 
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Ad No. 315—381 Lines—3 Cols x 9!/g Inches 
Also Available as Ad No. 416—684 Lines—4 Cols. x 12!/g Inches 
Comparable Ad No. 210—156 Lines—2 Cols. x 5!/2 Inches 





Two-Color Herald 


For All 


Showmanship! 





Reproduction of Ad No. 508 (Shown 
on cover of pressbook, is cover of 
this herald. Ad No. 211 (adapted) 
is on back page, with ample imprint 
space. Herald inside spread, shown 
at right. 


Printed rotogravure brown and red—inside pages, single color—on 
quality stock! Four 82 x 5'% pages, with ample room for theatre 
imprint on back page, which also carries an ad for the Burton-Zeffirelli 
production of "The Taming of the Shrew." 





19 E. 93rd St., N. Y., N. Y. 10028 


IMPRINTING 


This cost in addition to cost 
of heralds, 4 lines of type 
each 4" long 


First 1,000, $5.00 


Additional thousands, 
$3.50 per thousand 
Over 5,000, 
$3.00 per thousand 


Extra copy 40c a 4" line 
Folding, $2.00 per thousand 


SHIPPING 


We ship small orders by Parcel 
Post Special Delivery and bill 
you for postage charges unless 
you specify otherwise. Large 
orders can be shipped by truck 
if there is sufficient time. 


Per Thousand $8.50 F.O.B plant 
Send Imprint Information When You Order Direct From: 
HARRY K. McWILLIAMS ASSOCIATES 


Phone: (212) 695-0061 





Page 9 


‘Original Cast’ Soundtrack Album! 


Elizabeth Taylor and Richard Burton, along with the other stars of "The Taming of the 
Shrew,'' are heard in an "original cast" soundtrack album, the major scenes from the film, 
distributed nationally by RCA Victor Records, in a Red Seal Album. 


This is a virtually unique, and valuable, theatre promotion aid. Make full use of it! 


In addition to the album itself, RCA Victor Records has set a major advertising and pub- 
licity campaign going. Included in the record company's plans are point-of-sale material for 
music dealer racks, counters and windows . . . co-op newspaper advertising mats . . . publicity 
in music columns everywhere, as well as in the trade journals... and special radio programming. 


RCA Victor Records feels, and rightly, that the Red Seal "original cast" album for "The 
Taming of the Shrew"' is, in its own way, as spectacular an entertainment event as the motion 
picture itself. 


RCA Victor Records representatives will cooperate fully with showmen playing the film 
and contact should be made with their local office as early as possible. Here are some sug- 
gestions for arranging mutually-beneficial record-and-film promotions. 


¢ Go after window and in-store displays with 
all record outlets. The album jacket, with all the 
credits, was especially designed with this in 
mind. Furnish scene stills from the picture and 
playdate credit placards and work on mentions 
in the stores’ newspaper, radio and television 
advertising. 


e Promote albums from the distributor as gifts 
to newspaper, radio and TV personalities, as 
contest prizes. Albums should also be present- 
ed to high school and college English and 
drama classes and local libraries, with wrap- 
around credit bands. 


e Have your local deejays play excerpts from 
the record on the air, in particular the impres- 
sive verse passage in which Elizabeth Taylor, 
as Katharina the Shrew, discusses the duties 
and obligations of a wife towards her husband. 
This passage could also be the basis for a round 
table discussion on the air, with local wives 
commenting on the advice Katharina gives 
at the close of the film. 


e Record albums make especially effective 
supplementary material for store windows, 
bulletin board postings and book displays in 
libraries and stores. See if local RCA Victor 
Records distributor has a quantity of spare 
album covers for you to distribute around town 
for this purpose! 


e Work with educators on cprcia! presenta- 
tions, in the schools, using both the soundtrack 
album and the Study Guide described else- 


where in this pressbook. 


J. Paone REA Dietimulors,, Ine, 991 Broadway. Sec eee eee Albany, N.Y. 12204 
S. A. Wallace RCA Victor Distributing Corp., 1500 Marietta Bye RIO See orn ad le Atlanta, Ga. 30318 
L. Pyle D &H Distributing Co., 2025 Worcester St... Baltimore, Md., 21230 
J. Oblander Interstate Distributing Company, 457 Daniels... Billings, Mont. 59102 
A. J. Shuffer The Eastern Company, 6200 Memorial Drive... Cambridge, Mass. 02139 
H. F. Fesperman Southern Radio Corp., 1625 W. Morehead Sti... Charlotte, N.C. 28208 
G. Nesline Southern Wholesalers, Inc., 2500 Schuster Drive... Cheverly, Md. 20781 
J. Weiner Ohio Appliances, Inc., 7624 Reinhold Drive... Cincinnati, Ohio 45237 
C. Lombardo Main Line Cleveland, Inc., 1260 East 38th St... Cleveland, Ohio 44114 
D. Eisenlohr Adleta Company, Inc., 1914 Cedar Springs Ave... ecco Dallas, Texas 75201 
R. Davis Ward ‘Terryss Coumpany; Bot 060s ce Fe eae Denver, Colo. 80201 
|. Brusso RCA Victor Distributing Corp., 424 E. Howard Ave... Des Plaines, Ill. 60018 
D. J. MacDonald RCA Victor Distributing Corp., 7400 Intervale Ave... Detroit, Mich. 48238 
A. Sack Radio & Appliance Distributors, Inc., 95 LeqgqetteSte mm eee a eed E. Hartford, Conn. 06108 
D. Press D&H Distributing Company, P: Oy Box 1967. Harrisburg, Pa. 17105 
H. Venegas Radio-TV Corp., RCA Victor Record Dept. 432 Keawe St. ee Honolulu, Hawaii 96813 
W. Whitehead Art sons & Company ine dih, Oo. oii Houston, Texas 77001 
Lynne Jenks Associated Distributors, Inc., 210 S. Meridian St... Indianapolis, Ind. 46225 
G. Karwoski RCA Victor Distributing Corp., Fairfax & Funston Rds... Kansas City, Kans. 66115 
A. W. Smith McCluag Applinnces< P.O. Box 2966) 3.0 Oe ee Knoxville, Tenn. 37917 
D. G. Pearce RCA Victor Distributing Corp., 6051 Telegraph Rd... Los Angeles, Calif. 90022 
C. Smith McDonald Brothers Company, Inc., 994 South Bellevue. Memphis, Tenn. 38102 
J. Shockey Sea Coast Appliance Distributors, P.O. Box 546, Hialeah, Fla. 33011... Miami, Fla. 
P. D. Stocke Taylor Electric Co., 4080 No. Port Weashinatot ea. see os as Milwaukee, Wis. 53212 
A. R. Patch F. C. Hayer, Company, 250 Third Avenue North... Minneapolis, Minn. 55401 
N. |. Saurman Krich - New Jersey, Inc., 428 Elizabeth Ave... Newark, N. J. 07112 
M. Munch McDonald Sales Corp., 5500 Jefferson Highway... New Orleans, La. 70123 
P. Silverman pruno- New York, Inc,, 460 West Q4ih’ St. eS New York, N. Y. 10001 
C. Ball Dn 6 TOON Wy OMI She ee oP a ete ee Oklahoma City, Okla. 73118 
R. Woodard Siaies, Company, tape ipactiec SWio. 0k 25 oo oe 6 ae aie a: Ween oe Omaha, Nebr. 68114 
P. Knowles Raymond Rosen & Co., Inc., 51st St. & Parkside Ave... ecco Philadelphia, Pa. 19131 
M. Locker Hamburg Brothers, Inc., Office Building 24th, &A.V.R.R. Pittsburgh, Pa. 15222 
L. Spear Commercial Distributors, 50 Diamond Ste.....2:..---o0..---cecsceeeeccccceceececeeloeeoeecceo ce Portland, Me. 04100 
H. Salvus North Pacific Supply Co., Inc., 2950 N.W. 29th Aves. cee Portland, Ore. 97210 
R. Davis Huish Distributing Co., 2525 South 8th West, P.O. Box 15038... Salt Lake City, Utah 84115 
J. J. Schneider The Perry Shankle Co., 1801 South Flores Ste..c..ccce-c- cc ccccccceceeeceecceeoeeeeeee San Antonio, Tex. 78206 
M. B. Kirk S12 Gt LO TEE ENC ST. i eet ae a ete ee 0 ee eo San Francisco, Cal. 94103 
Wallis Tolles Fidelity Electric Co, the. 590% Shilthole Ave... Seattle, Wash. 98107 
R. N. Decker Interstate Supply Co., Record Division, 2218 S. Jefferson St. St. Louis, Mo. 63104 
O. Dachs Morris: Distributing Goi 1153 W. Fayette Stes sete ee ei Syracuse, N.Y. 13201 
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DRAMA GROUPS 


“The Taming of the Shrew” is a comedy 
favorite among acting groups. The film can be 
of special interest to community theatre organi- 
zations, drama classes in high schools and col- 
leges and local actor-training groups or 
schools. Call their attention to your playdate 
of the picture and work with them on a group 
attendance plan which can benefit their own 
finances. In addition to publicity around this, 
arrange a round table discussion of the play by 
local actors, for a radio program discussing 
the play and modern-day romance. 





49 rpm 
Single! 


A vocal 45 rpm 
"Taming of the 
Shrew" recording 
by The Tapestry 
is available from 
Compass ___ Rec- 
ords. Arranged 
and produced by 
D. Hess and V. 
Millrose, the song 
offers another 
means of entry to 
radio stations and 
music stores. 


Loeal ‘Kate’ 


Elizabeth Taylor plays the shrewish Katha- 
rina, whom Richard Burton as Petruchio calls 
‘Kate’, in "The Taming of the Shrew." As an 
interesting newspaper, radio or television ap- 
proach, all news-worthy women named Kate 
—local club leaders, judges, business execu- 
tives—might be interviewed on the name 
association to "The Shrew." This angle might 
be approached in a variety of ways, if the 
ones suggested here are not feasible in your 
situation: 


¢ Fraternity, sorority or other campus 
organization goes "'to the rescue" of girls 
named Kate, vehemently protesting the 
supposed shrewishness via letters to the 
editor, radio and television interviews, 
etc. Naturally, they have an attractive 
co-ed named Kate whom they are "'de- 
fending" and whose picture should be 
available for publicity purposes. They 
might even stage a contest for the pur- 
pose of choosing a Kate to "defend." 


e All women named Kate invited to 
write-in to a disc jockey, television per- 
sonality or newspaper women's column- 
nist protesting the association of the 
name with shrewishness. Writers of the 
best letters become the sponsoring VIP's 
guests at a promoted breakfast and a 
visit to see ''The Taming of the Shrew." 


¢ Husbands of women named Kate par- 
ticipate in a panel discussion—with their 
wives (or with other wives named Kate!) 
—on the subject of "taming a shrew." 


Outside Outlets 


Contact restaurants, hotels and depart- 
ment stores around town for cooperation in 
setting up away-from-theatre boxoffices as 
an added convenience for their patrons. Pro- 
vide placards for counter and bulletin board 
display detailing full ticket information. Be 
sure to plant news stories giving the location 
of these extra "box offices." Ticket informa- 
tion could also be imprinted on table tents 
for the restaurants and door handle cards for 
hotels. Provide stills and posters for all out- 
lets for window and wall displays. Try, too, 
for mentions of the special boxoffices in the 
newspaper, radio and TY advertising of 
restaurants, hotels, motels, etc. 

With the very first publicity break on your 
engagement of "The Taming of the Shrew," 
have tickets available for purchase at your 





Taylor and Burton! 


Richard Burton and Elizabeth Taylor are the screen's most glamorous couple. The first 
announcement that they were to star together in ''The Taming of the Shrew" resulted in what 
could only be called "Instant Excitement." The two screen personalities and their motion pic- 
ture received spontaneous, delighted and continuing attention from the world's top news- 
papers and magazines. Publicity coverage began before actual filming of "The Taming of 
the Shrew," continued throughout production and is now approaching saturation proportions. 
Portraits of the stars, feature stories on their roles and personal activities, and illustrated 
articles on the picture have all brought "The Taming of the Shrew" to the attention of millions 
of fans. Alert the vast pre-sold audience in your community to your playdate of "The Taming 
of the Shrew" through extensive promotion of these two top star names; Miss Taylor and 
Burton demand important attention throughout your campaign. 

Starting now and throughout your engagement of "The Taming of the Shrew'' keep an 
eye on weekly and monthly publications, for special breaks on the film, the stars, the behind- 
camera personalities; these breaks can be used for attention-getting window and lobby 
displays, and arrangements might be made with the magazine distributors for newsstand tack 
cards and truckside posters. 


own theatre boxoffice. 


Group Ticket Drive 


The Burton-Zeffirelli production of "The Taming of the Shrew," starring Elizabeth Taylor 
and Richard Burton, is a showmanship dream... a picture for everybody . . . a film whose 
ticket-selling elements can reach into every area of evel y community's social and cultural life. 

A group ticket sales operation, in connection with your engagement of this Columbia 
Pictures release, is more than a means of increasing ticket sales via the organization route. 
Everything you do to publicize and expand group ticket sales automatically brings the picture 
and your credits to the attention of more and more people. 

A group ticket sales drive builds ticket sales at the boxoffice, too, 

In addition to promotion of the picture directed at your area's schools and colleges, as 
suggested elsewhere in this pressbook, there are numerous organizations in and 
around your city which should be actively involved. These societies and groups can prove in- 
valuable in supporting your engagement of "The Taming of the Shrew" through ticket sales, 
membership mailings, word of mouth, their own media publicity, etc. 

As early as possible in your campaign, contact various national organizations that have oper- 
ating branches in your situation, as well as all other business, social, fraternal and cultural 
groups. Initial contacts might be made by mail, with phone and in person follow-ups. 

The names and addresses of the staff officers of the organizations in your area may be 
obtained through the offices of your Chamber of Commerce, newspaper editors and the 
local telephone directory. 

One of these groups may wish to buy out the theatre, perhaps for the opening night 
show. For this purpose, the organization should be offered the house at scale with the price 
of the individual tickets set as high as they wish when offered to their own members. Other 
than opening nights, group sales rates might be offered for a complete theatre sell-out. Work 
with the organization's public relations staff in publicizing the event on radio and TV, in the 
newspapers, through their office mailings and promoting the picture in general. Make plans 
to have the affair as gala as possible the night the organization comes to the theatre. 

Whenever a group purchases a quantity of tickets for a show, make every effort to pub- 





Classified Ad 


Well in advance of your playdate for the 
picture, plant first a publicity story and then 
a continuing classified ad, calling attention 
to your group sales program for ''The Taming 
of the Shrew.'' Classified ad copy might be 
along the following lines: 





FOR A THRILLING NIGHT 
AT THE THEATRE 
Columbia Pictures Presents 
ELIZABETH TAYLOR RICHARD BURTON 
in 
“THE TAMING OF THE SHREW” 


Panavision® Technicolor® 


Gallsthie ss bcs Theatre Now For Informa- 

tion on Group Attendance Discounts and 

the Availability of Reserved Seats for Special 
Theatre Parties. 





Advance Screening 


If at all possible, arrange an advance 
screening of "The Taming of the Shrew" for 
the educational authorities, organization 
heads, opinion-makers and influential person- 
alities of your community, including leaders 
of the clubs and associations you want to 
interest in the group purchase of tickets. The 
Mayor might be the honorary host for the 


licize it as widely as possible. 


e Plant stories in your newspapers as soon as an organization makes a group pur- 
chase and provide a list of their VIP's who will be present. 


e Offer publicity stories and scene mats for publication in house organs, club 


papers, as mail inserts, etc. 


e Arrange for photo coverage of the Mayor or other VIP receiving a ticket as guest 
of honor of the organization making the group purchase, posing in front of a 


poster for the picture. 


e If groups plan attending the show in automobiles or busses, make up appropriate 
posters naming the organization and the picture to be hung on the vehicles. Ban- 
ners welcoming the groups to the show might also be displayed from your marquee. 


event which, of course, should be covered by 
photo and news reporters, columnists, radio 
and TV people. Try for taped interviews with 
the V.I.P.'s following the screening, for later 
broadcast. Arrange for pretty girls to dis- 
tribute programs and act as usherettes. 
Illuminate the theatre area as brightly as 
possible and spruce up the house. 


Such a screening, if it is at all feasible, can 
be an important publicity peg in its own 
right, apart from its potential as a promotion 
and ticket-selling assist. 





TV News Programs 
Plug ‘The Taming’ 


Every television station in the country re- 
ceived—and many of them used!—special 
newsreel footage of highlights from the world 
premiere of "The Taming of the Shrew"' in 
London, the Royal Film Performance. The 
special film contained sequences with Prin- 
cess Margaret and '"'Taming'’ stars Elizabeth 
Taylor and Richard Burton. 


TV Featurette For “Taming of Shrew’ 


Elizabeth Taylor and Richard Burton introduce, and appear in, the special color TV featurette 
of the festivities in London at the Royal Command Performance premiere of ''The Taming 
of the Shrew." 


This exciting 4!/.-minute 16mm. TV featurette, in color, has been made available to every 
television station in the country, and many of them already have shown it. Check with the 
program directors in your territory. If this featurette has already been used, arrange for it 
to be used again—with your theatre and playdate credits. If it has not yet been used, it may 
be obtained by writing direct to: 


Exploitation Dept., Columbia Pictures Corp., 711 5th Ave., New York, N. Y. 10022 
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Put ‘Shrew’ Into Schools 


A full-scale promotion of ''The Taming of the Shrew" should be aimed at the schools and 
colleges of your community, their teachers, students and administrators. This Burton-Zeffirelli 
production of one of Shakespeare's greatest comedies can readily be recognized by educators 
as a supplement to their own classroom efforts . . . by administrators (where block or group 
ticket sales are possible) as a means of obtaining additional income for a school team or other 
campus project . .. and by the students as a rousing, colorful motion picture entertainment, 
a film that is rowdy as well as romantic, boisterous as well as tender. 


e Go after the all-out approval of the principals, deans, Education Board officials, etc., of 
all public, parochial and private schools. Discuss block ticket sales as well as the Study Guide 
(on back cover) and other publicity activity within the schools. 


@ Furnish all your contacts with announcement cards for bulletin boards, posters and stills 
from the picture, the ticket group attendance application forms, mats and other publicity 
for student papers, etc. 


e As part of your Student Group Plan, offer guest admissions to teachers who would 
manage all the details such as distributing the tickets, collecting the money, notifying the 


theatre when they plan to attend and chaperoning the group at the show. 





DEFINE ‘SHREW’ 


A humorous definition in 25 words or less 
of the word “shrew” might make an interesting 
. and, es- 
pecially, in the newspaper of a local college. 


contest on radio or newspaper . . 


Editors, of course, serve as judges and the 
prizes might be guest tickets plus promoted 
dinner out, for two. Following might serve as 
an example: “A shrew is a woman who gives a 
man his choice of \weapons—just so long as she 
can hit him first.” 





School Notice 


With Board of Education approval and 
support, send a quantity of mimeographed 
forms for ticket applications, and placard 
notices for school bulletin boards, outlining 
your Special Shows for Students. Copy, 
which can easily be adapted for use in fac- 
tories, business organizations and club mail- 
ings, might be along the following lines: 





To All Students: 


Thess e Theatre has made special arrange- 
ments for reduced-rate tickets to groups of 
students and faculty members who wish to 
attend a showing of 


“THE TAMING OF THE SHREW” 


Tickets will be available for group student 
attendance on the following days at the listed 
G65 Sosa @ > s 


For complete details, including information 
on regular matinee and evening prices, please 
consult (Names of Faculty). 





Student Discount 


A Student Discount ticket, printed locally 
with prices added, eliminates the need for a 
collection by the faculty group-sponsor. As 
suggested, however, teachers who may 
assume responsibility for the attendance of 
a group of 20 or more students, should be 
admitted to the performance without charge. 





ELIZABETH 
TAYLOR 


RICHARD 
BURTON 
in 
“THE TAMING OF THE SHREW” 
This coupon, when properly filled out and 





exchanged at theatre boxoffice, is good for 
the special Faculty-Student discount rate at 
all performances of the film except on Satur- 
days, Sundays and Holidays. 


Q) e 
‘Shrew’ Readings 

Keyed to the film and its brilliant stars, 
a High School 'Reading’ Contest might be 
set up with the co-operation of the Board of 
Education, school principals and a television 
or radio station. 

Sponsorship of this stunt might be ex- 
panded to include a department store as 
a "'public service''’ measure, a newspaper, 
PTA or other civic, fraternal or educational 
group, etc. 

Simply, each school enters selected teams 
of two to four students who read specific 
scenes from "The Taming of the Shrew" be- 
fore a panel of judges: drama teachers, local 
radio and television personalities, etc. Once 
the first "'reading'' round has been complet- 
ed, the teams chosen as finalists might be 
asked to perform again, in public ... on the 
air, in the theatre or store auditorium, with 
judging taking place by audience or judges' 
vote, or by audience applause. Finalists should 
receive promoted prizes and guest tickets 
to "The Taming of the Shrew." The school 
whose team is adjudged the best might re- 
ceive a gift that is well worth competing for: 
a television set, classroom projector or other 
audio-visual teaching aid. 


Full details of the contest, along with the 
prizes to be awarded, should be displayed in 
theatre lobby or in the window of the co- 
operating store. 

In addition, be sure to arrange for wide- 
spread publicity, in daily newspapers, com- 
munity weeklies and all school publications, 
and photo coverage. If contest is co-spon- 
sored by a store, then the store's advertising 
and mailers also should call attention to the 
contest. 


The Stars! 


Elizabeth Taylor and Richard Burton as in- 
dividual stars, or the Burtons as a team, 
should be publicized and promoted far, wide 
and handsomely for their performances in 
"The Taming of the Shrew." Many of the sug- 
gestions for stunts and contests below may 
be applied to either screen personality. 


e The Burtons are one of several 
married couples who have starred 
together in films. Have a deejay 
ask listeners to send in postcards 
naming other such couples, with 
guest tickets going to those who 
submit the longest, most accurate 
list. 


e Via a boxed news story, or classi- 
fied ad, offer guest admissions and 
promoted prizes to anyone in town 
named Elizabeth Taylor or Richard 
Burton. Obtain coverage of any 
people so named. 


e A deejay representative can 
walk through town asking passers- 
by: "In how many films has Eliza- 
beth Taylor appeared, counting her 
newest picture, 'The Taming of the 
Shrew'?" The correct answer is 32. 


e From your files, and National 
Screen, obtain stills of Miss Taylor 
and Burton as they appeared in 
previous films and post on a lobby 
40 x 60. Ask patrons correctly to 
name the films for quest admissions. 


Student Reviews 


Work with English Department chairmen 
in a student contest, with high school and col- 
lege students writing reviews of the "The 
Taming of the Shrew." Publicize the contest 
as part of your school promotion, in the news- 
paper and on radio programs over your local 
station. Reproduce the winning reviews, 
with the names of the winners at each school, 
on a lobby board, and in school newspapers. 
Promoted merchandise prizes might be 
awarded, with publicity photographs taken 
of the winners, for use in school and daily 
papers. 

In addition to the "'best'' review at each 
school, chosen by English Dept, chairmen, 
local newspaper editor or radio or television 
commentator might head a panel of judges 
for the best in the city, with awards being 
given at a special, well-publicized affair at 
your theatre or a school assembly attended 
by civic dignitaries, PTA members, etc. 











Student Prices: =o. All taxes included 
Student Name:..... Faculty Sponsor:..... 
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BOOK PROMOTIONS 


Every library—public, military installation, school, ete.—and every bookstore in town should 
give whole-hearted cooperation to your campaign on “The Taming of the Shrew.” All of them 
have, on their shelves, not only one or more editions of the play itself, but volumes of other 
Shakespeare material: plays, biographies, studies of the period in which he wrote, etc. A display 
of these books, supplemented by scene stills and poster art, should be sought in every possible 
area—in store windows as well as in-store book departments, on school and public library walls 
and bulletin boards, in showcases, etc. 


School library displays might be built around your group sales program for students; public 
library displays might include references to your group sales program for particular cooperat- 
ing organizations: a hospital fund drive, the Red Cross, or other community-wide charity benefit. 


In addition, print locally—using an ad mat from this pressbook—a special bookmark with 
a “Read the Play-See the Film” theme, listing not only “The Taming of the Shrew” as one 
available volume but other of Shakespeare’s plays, and books about his life and times. 
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"The Taming of the Shrew" stars 
Elizabeth Taylor and Richard 
Burton, seen below in the film's 
wedding scene, with Burton as 
the lusty Petruchio waiting for 
his shrewish Kate to explode, 
and Kate wondering what new 
deviltry he plans. A Burton-Zef- 
firelli production in Technicolor 
and Panavision, "The Taming of 
the Shrew" is a Columbia Pic- 
tures release, directed by Franco 
Zeffirelli. The film also stars 
Cyril Cusack, Michael Hordern, 
Alfred Lynch and Alan Webb, 
(Mat 3A; Still No. 41) 





Richard Burton (above) "comes 
to wive and thrive in Padua,” in 
this scene from the boisterous 
new Columbia Pictures release, 
"The Taming of the Shrew," 
which also stars Elizabeth Taylor 
as the tempestuous Kate. In 
Panavision and Technicolor, this 
Burton - Zeffirelli production 
was directed by Franco Zeffirelli 
with Cyril Cusack, Michael Hor- 
dern, Alfred Lynch and Alan 
Webb also starred and Victor 
Spinetti, Michael York and Na- 
tasha Pyne featured. Richard 
McWhorter served as executive 
producer of the classic comedy. 


(Mat 2A; Still No. 25) 


Elizabeth Taylor as ‘The Shrew’ 


ss rr 


Men played women’s roles in the 
time of Shakespeare. There were no 
actresses, and Elizabeth Taylor isn’t 
the least bit surprised. 

Miss Taylor, as Katharina in “The 
Taming of the Shrew,” was pummeled, 
pounded, kicked, slapped, spanked and 
generally knocked-about by Richard 
Burton, her husband, while filming the 
Burton-Zeffirelli production for Co- 
lumbia Pictures release in Technicolor 
and Panavision. The racy Shakespeare- 
an comedy is now at the...... Theatre. 


They were only acting before the 
cameras, but the Burtons take their 
acting seriously. Miss Taylor was 
black and blue for days after filming 
the “love” scenes in the picture, and 
physically exhausted for weeks after 
shooting had been completed. “The 
Taming of the Shrew,” with its com- 
bination of comedy action and classic 
emotional histrionics, probably was 
the most difficult acting assignment 
ever undertaken by the beautiful star. 


Not that Miss Taylor was always on 
the receiving end of the film’s boister- 
ous action. Earlier sequences in “The 
Taming of the Shrew” required her to 
throw furniture at her sister’s suitors, 
to smash a lute over the head of one 
member of the cast, to whip another 
and, later, almost to crack Richard 
Burton’s skull with a warming pan 
when he enters their nuptial chamber. 


But these were small, if satisfying, 
recompensatory moments for a role 
which required the bridal-gowned Miss 
Taylor to leave for her honeymoon 
aboard a cantankerous little donkey 
which dumps her into a mud puddle. 
Or, earlier, which sees her carried out 
of a banquet hall, kicking and com- 
plaining, on the shoulder of her new 
husband. 

Burton as Petruchio, the poverty- 
stricken gentleman from Verona who 
finds a wife and her dowry in Padua, 
pays court to the tempestuous Kate 
via one of the wildest chases in movie 
history—through the house, the court- 
yard, the barn, and over the roofs. The 
chase ends with the couple crashing 
through a ceiling into a hayloft, but 
Petruchio’s wooing does not end there; 
he wins Kate’s “consent” to marriage 
by twisting her arm behind her back 
until she nods an agreement to their 
early wedding. Director Franco Zeffi- 
relli took two weeks to photograph the 
chase sequence, and Miss Taylor com- 
pleted the shooting with her arms, 
legs and most of her body covered with 
black and blue bruises. 

Miss Taylor had another problem. 
As the lusty Petruchio, Burton wears 
a beard—his own. Every time he kissed 
her—and he did this many times 
throvghout the farce comedy in re- 
hearsal and during “takes” — he 


smeared and completely ruined his 
lovely co-star’s makeup. Burton’s 
bristly beard also played havoe with 
Elizabeth’s delicate skin. 

“The Taming of the Shrew” is the 
first picture in which the Burtons par- 
ticipated as producers and their fifth 
movie together since “Cleopatra.” 
They have also co-starred in “The 
VIP’s,” “The Sandpiper” and “Who’s 
Afraid of Virginia Woolf?” for which 
Miss Taylor won her second Academy 
Award as best actress of the year. Her 
first was for “Butterfield 8.” 

“The Taming of the Shrew” alsu 
stars Cyril Cusack, Michael Hordern, 
Alfred Lynch and Alan Webb, with 
Victor Spinetti, Michael York and 
Natasha Pyne featured. 


The Music 


Nino Rota, distinguished Italian 
stage and screen composer, wrote the 
music for “The Taming of the Shrew,” 
Columbia Pictures release starring 
Elizabeth Taylor and Richard Burton 
in Panavision and Technicolor at the 
....Theatre. Rota composed the music 
for Federico Fellini’s films, including 
“Juliet of the Spirits.”’ He is the com- 
poser of music for “Mambo,” “War 
and Peace” and “The Leopard” and 
he also wrote the haunting theme song 
for “La Strada.” 








Elizabeth Taylor (above) is shrew- 
ish Kate in the rowdy new Co- 
lumbia Pictures release, "The 
Taming of the Shrew,'' which 
also stars Richard Burton as 
lusty Petruchio, who woos and 
weds her. A Burton-Zeffirelli 
production, "The Taming of the 
Shrew" was filmed in Panavision 
and Technicolor. Also starred 
are Cyril Cusack, Michael Hor- 
dern, Alfred Lynch and Alan 
Webb, and Victor Spinetti, 
Michael York and Natasha Pyne 
are featured. Richard McWhor- 
ter served as executive producer 
of "The Taming of the Shrew." 

(Mat 2B; Still No. 60) 


Richard Burton as Petruchio 





Richard Burton, acknowledged one 
of the great Shakespearean actors of 
our time, acclaimed on Broadway and 
in London for his performances in 
“Hamlet” and other classic roles, fin- 
ally brings Shakespeare to the screen. 
The film is “The Taming of the 
Shrew,” with wife Elizabeth Taylor in 
the title role, and it is playing at the 
Bra dessderoceels Theatre in Panavision and 
color by Technicolor. 

Burton plays the lusty, bawdy Pe- 
truchio who woos and weds the tem- 
pestuous Kate and then discovers she 
still has a mind and a will of her own, 
fully capable of standing up to him in 
a battle of wit and wits. 

“The Taming of the Shrew” marks 
the debut of the Burtons as motion 
picture producers, in cooperation with 
Franco Zeffirelli, noted Italian stage 
and opera director in his own bow as 
a film-maker. Of the Shakespeare 
farce, producer Burton says: 

“Certain plays of Shakespeare lend 
themselves to film presentation. “The 
Taming Of The Shrew’ is an obvious 
one because it is very active, robust 
and vital, and the language is relative- 
ly simple. Some Shakespearean plays 
are not so easy to translate because 
they contain many soliloquies reflect- 
ing internal thoughts which cannot be 
visualized, Yet, though ‘The Taming 
Of The Shrew’ is blatant, rough and 
vulgar, it also is tender and sweet.” 

Their fifth film together, “The Tam- 
ing of the Shrew” also is their first 





Elizabeth Taylor and Richard Burton star in "The Taming of the Shrew,’ as 
shrewish Kate and lusty Petruchio. A Burton-Zeffirelli production in Panavision 
and Technicolor, "The Taming of the Shrew'' was directed by Zeffirelli from a 
screenplay by Paul Dehn, Suso Cecchi D'Amico and Zeffirelli. Richard McWhorter 
served as executive producer for the boisterous new Columbia Pictures release. 


(Mat 2E; Still No. 54) 


comedy as well as Miss Taylor’s first 
appearance in Shakespeare. Their 
other films are “Who’s Afraid of 
Virginia Woolf?” “The VIP's,” “The 
Sandpiper” and “Cleopatra.” They 
have made films separately; recent 
Burton pictures include “The Spy Who 
Came in From the Cold,” “Becket” and 
“The Night of the Iguana.” 

“The Taming of the Shrew” also 
stars Cyril Cusack, Michael Hordern, 
Alfred Lynch and Alan Webb, and 
features Victor Spinetti, Michael York 
and Natasha Pyne. The screenplay, 
based on Shakespeare’s classic, rowdy 
farce, was written by Paul Dehn, Suso 
Cecchi D’Amico and Zeffirelli. Rich- 
ard McWhorter served as executive 
producer of “The Taming of the 
Shrew,” a Royal Films International / 
F.A.I. production. 


Star’s Choice 


Richard Burton, who has been in 
motion pictures for some time now, 
has finally named his favorite screen 
actress. It is Elizabeth Taylor Burton, 
with whom he stars in “The Taming 
of the Shrew,” the boisterous new Co- 
lumbia Pictures release, in Panavision 
and Technicolor, now at the.......... 
Theatre. 

Burton says he would rather work 
with Elizabeth than with any other 
living actress. 

“The Taming of the Shrew” is the 
fifth motion picture in which the Bur- 
tons have appeared together. After 
“Cleopatra,” they did “The VIP’s,” 
“The Sandpiper” and “Who’s Afraid 
Of Virginia Woolf?” for which Miss 
Taylor received her second Academy 
Award as best actress of the year. 

“JT find it very embarrassing,” Bur- 
ton said during production of “The 
Taming of the Shrew,” “to work with 
any other actress after Elizabeth. In 
‘Becket,’ ‘The Night Of The Iguana’ 
and ‘The Spy Who Came In From The 
Cold,’ I’ve been with other actresses. 
And gifted as I think those ladies are, 
gifted as I’m sure they are going to 
be in the future, I much prefer to 
work with Elizabeth than with any 
other living woman.” 

Asked whether acting with his wife 
has helped his performances, Burton 
replied: “Oh, yes indeed. Acting is a 
kind of showing off. And the best per- 
son to show off to is your wife!” 

And Elizabeth Taylor? “I think he’s 
the very best actor in the world. He 
says we do something peculiar with 
each other, There’s such a rapport 
between us, such an understanding. We 
don’t have to go through the deep 
grass to find out what we’re thinking.” 
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Dogs’ Life 


Two intelligent dogs found by direc- 
tor Franco Zeffirelli in a refuge for 
stray mongrels, recently lived it up in 
Roman “dolce vita” style, one as Rich- 
ard Burton’s pet companion in “The 
Taming of the Shrew,” which stars 
Burton with Elizabeth Taylor. The 
film, a Columbia Pictures release in 
Panavision and Technicolor, now is at 


GHOS. Sect es Theatre. 
The second dog was the first’s un- 
derstudy. 


Both canines lived in special kennels 
at the studio and were treated like the 
most pampered of pedigreed pets. One 
of the dogs appears with Burton in a 
half-dozen important scenes in the 
rowdy comedy, and Burton had to 
spend a considerable time with the 
animals in order to strike up the warm 
friendship with them called for in the 
film’s script. 

The mongrels were given American 
names by Burton. He called them Mutt 
and Jeff. 

“The Taming of the Shrew” also 
stars Cyril Cusack, Mitchael Hordern, 
Alfred Lynch and Alan Webb and 
features Victor Spinetti, Michael York 
and Natasha Pyne. Screenplay for the 
film was by Paul Dehn, Suso Cecchi 
D’Amico and Zeffirelli, who also di- 
rected. Richard McWhorter served as 
executive producer. 


Irene Sharaff 


Academy Award winner Irene Shar- 
aff, who won an Oscar for designing 
Elizabeth Taylor’s robes in “Cleopa- 
tra,” once again is the couturier for 
Miss Taylor, in her boisterous new mo- 
tion picture comedy, “The Taming 
of the Shrew,” in Panavision and Tech- 
nicolor. A Columbia Pictures release, 
“The Taming of the Shrew” is now at 
theese Theatre with Richard Burton 
co-starred as Petruchio and Miss Tay- 
lor as the tempestuous Kate. 

Miss Sharaff, considered one of 
Hollywood’s most creative costume de 
signers, has garnered Academy 
Awards for four films; the others were 
“An American in Paris,” “The King 
and I” and “West Side Story.” 

“The Taming of the Shrew” is a 
Burton-Zeffirelli production, directed 
by Franco Zeffirelli. 





Michael York and Natasha Pyne are 
featured as the student Lucentio and 
as the sweet Bianca in "The Taming 
of the Shrew,"" new Columbia Pictures 
release starring Elizabeth Taylor as 
Kate and Richard Burton as Petruchio 
in Panavision and Technicolor. 


(Mat IE; Still No. 39) 
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Elizabeth Taylor and Richard 
Burton (left) defiantly face each 
other in "The Taming of the 
Shrew,'' Columbia Pictures re- 
lease in Panavision and Techni- 
color. Miss Taylor stars as 
hot-tempered Kate and Burton, 
as lusty Petruchio. 


(Mat 2D; Still No. 57) 


Elizabeth Taylor (right) wields a 
warming pan effectively in this 
nuptial chamber scene from 
"The Taming of the Shrew," Co- 
lumbia Pictures release in Pana- 
vision and Technicolor. Richard 
Burton, also starred as Petruchio, 
is on the receiving end of shrew- 
ish Kate's hot temper. 


(Mat 2C; Still No. 50) 


After being chased through her home, court and barn, Elizabeth Taylor as shrewd- 
ish Kate finds Richard Burton as lusty Petruchio still determined to woo and wed 
her. It's a scene from the ribald new Columbia Pictures release, "The Taming of 
the Shrew," in Panavision and Technicolor. Franco Zeffirelli directed the Burton- 


Zeffirelli production. (Mat 2G; Still No. 3) 





COLUMN ITEMS 





Elizabeth Taylor was pleasantly surprised when she previewed scenes of "The 
Taming of the Shrew," Columbia Pictures release in Panavision and Technicolor. 
Unknown to the actress, who stars as Kate, director Franco Zeffirelli cast 
Mrs. Burton's two children, Michael and Christopher, in walk-on parts as two 
Padua street urchins in a scene with her husband and co-star, Richard Burton. 
The boys were paid for their day's work in "The Taming of the Shrew'—10,000 
lire, or $16.20 each, and all the cokes they could drink! 


* * * 


"The Taming of the Shrew" marks several notable firsts for Richard Burton. 
Burton is playing his first important comedy role as the lusty Petruchio in "The 
Taming of the Shrew," Columbia Pictures release in Panavision and Technicolor. 
The comedy also marks the first time Burton is serving as a film producer. He 
and Elizabeth Taylor, who plays the title role, produced "The Taming of the 
Shrew" along with Franco Zeffirelli. 


* * * 


Elizabeth Taylor who, as a little girl, galloped to fame when she rode King 
Charles to victory in "National Velvet," is considered an outstanding horsewoman. 
But in "The Taming of the Shrew," the Burtons' latest film, Miss Taylor does not 
fare so well. As tempestuous Katherina in the Columbia Pictures release, she is 
thrown from a disreputable-looking mule into a pond of rich, slimy mud. The 
Burtons head the stellar cast of the Burton-Zeffirelli production, in Technicolor 
and Panavision. 


* * * 


The man who first produced "The Taming of the Shrew" for the screen 
was that great Hollywood innovator, D. W. Griffith, who filmed the racy 
story as a silent in 1908. Now Elizabeth Taylor and Richard Burton head the 
stellar cast of the spectacular new filmization which they co-produced with famed 
stage and opera director Franco Zeffirelli. Zeffirelli also directed "The Taming 
of the Shrew," in Panavision and Technicolor, for Columbia Pictures release. 


* * * 


No fewer than six Academy Award winners with twelve Oscars to their 
collective credit are involved as members of the cast and crew of "The Taming 
of the Shrew," Columbia Pictures release in Panavision and Technicolor. Star Eliza- 
beth Taylor, who plays Kate opposite Richard Burton as Petruchio, garnered Acad- 
emy Awards as the year's Best Actress for both "Who's Afraid of Virginia Woolf?" 
and "Butterfield 8."" Screenwriter Paul Dehn received his Oscar for co-authoring 
“Seven Days to Noon.'' Other Oscar winners are costume designer Irene Sharaff, 
with four awards for her work on "An American in Paris,"' "The King and I," "Cleo- 
patra'’ and "West Side Story"; production designer consultant John De Cuir 
whose two awards were for "Cleopatra" and "The Agony and the Ecstasy''; set 
decorator Dario Simoni for "Lawrence of Arabia" and "Dr. Zhivago": and art 
director Elven Webb who won his award for his work on "Cleopatra." 





Producers 


Elizabeth Taylor and Richard Bur- 
ton shared with Franco Zeffirelli the 
production chores of “The Taming of 
the Shrew,” the ribald comedy in 
which they also starred under Zeffi- 
relli’s direction. The film, a boisterous 
new Columbia Pictures release in 
Panavision and Technicolor, is now at 
CHOee ee Theatre. 

The manner in which the Burtons 
performed their production chores, to 
hear Burton tell it, probably is indica- 
tive of the fun they had acting in the 
picture. They cut financial corners, he 
pointed out. “I grew my own beard. 
And the make-up department, instead 
of buying expensive beards for the 200 
extras, made them of bits and pieces 
for $2.50 apiece.” For crowd scenes, 
they also employed Italian students 
with Beatle-type and similar haircuts; 
it was cheaper than supplying extras 
with wigs. 

On the other hand, the stars flatly 
refused to work on Saturdays, a day 
usually sacred to the producers’ 
“right” to push a picture through pro- 
duction as quickly as possible! Filming 
proceeded on schedule, however. 

Also starring with the Burtons in 
“The Taming of the Shrew” are Cyril 
Cusack, Michael Hordern, Alfred 
Lynch and Alan Webb. The Burton- 
Zeffirelli production features Victor 
Spinetti, Michael York and Natasha 
Pyne. Franco Zeffirelli directed the 
rowdy new comedy. 


Slimmer 








In preparation for “The Taming of 
the Shrew,” in which she stars with 
husband Richard Burton as lusty Pe- 
truchio, Elizabeth Taylor formed her 
own private weight-watching society 
in order to lose some 20 pounds. The 
missing poundage, it should be noted, 
had been acquired by the actress—with 
her husband’s consent—for her char- 
acterization in “Who’s Afraid of Vir- 
ginia Woolf?” as the middle-aged wife 
of a college professor in a performance 
which won her the Academy Award as 
best actress of the year. The glamor- 
ous star had to make a very definite 
deglamorized appearance in that role. 
“The Taming of the Shrew” is at the 
ee ne Theatre. 





Elizabeth Taylor is surprised to dis- 
cover she likes being kissed by her new 
husband, Richard Burton, in this scene 
from "The Taming of the Shrew''— 
but, as shrewish Kate, she isn't going 
to admit it! The Columbia Pictures re- 
lease is in Panavision and Technicolor. 


(Mat IF; Still No. 43) 


Advance 





Elizabeth Taylor and Richard Burton 
star in “The Taming of the Shrew,” 
2a Columbia Picture release in Techni- 
color and Panavision. The romantic 
comedy, a Burton-Zeffirelli produc- 
TON Opens 6 6s. oss PY volte 0 Su te sora ence 
Theatre. 

Franco Zeffirelli, famed Italian 
stage and opera director, makes his 
motion picture directorial debut with 
“The Taming of the Shrew.” Starred 
with the Burtons are Cyril Cusack, 
Michael Hordern, Alfred Lynch and 
Alan Webb, and the new film features 
Victor Spinetti, Michael York and 
Natasha Pyne. 

Sereenplay for the comedy was 
written by Paul Dehn, Suso Cecchi 
D’Amico and Zeffirelli. Richard Mc- 
Whorter served as executive producer 
of the Royal Films International / 
F.A.I. production. 


Build ‘Padua’ 


The city of Padua no longer looks as 
1t did in the 16th Century when it was 
the setting for “The Taming of the 
Shrew.” That “ancient” Padua had to 
be reconstructed, some 12 miles south 
of Rome, for the filming of the Burton- 
Zeffirelli production of the bawdy 
comedy classic, starring Elizabeth 
Taylor and Richard Burton in Pana- 
vision and Technicolor. The boisterous 
Columbia Pictures release is now at 
ENG tacuete okeres Theatre. 


Preparation for filming the roman- 
tic comedy, with its clash between 
the fiery Katharina and the lusty Pe- 
truchio spilling over into the streets 
and even the roofs of the town, were 
begun six months before the cameras 
began turning. 

To make their robust romance, the 
Burtons and Zeffirelli used the facili- 
ties of the largest and most modern 
motion picture studio complex in 
Europe, the De Laurentiis Studios, of 
Rome. Four oversized sound stages 
and adjoining lots were transformed 
into colorful Padua, where the shrew- 
ish Katharina is boisterously wooed 
and won by a poverty-stricken gentle- 
man from Verona, the handsome, wily 
Petruchio. 


The streets, exteriors of building, 
and shops of ancient Padua were con- 
structed in and completely filled a 
sound stage that is the tallest and one 
of the largest in the world. The scores 
of sets were built in an area that 
measures over 200 feet by 147 feet 
and some of the sets were 70 feet or 
8 stories in height. Interiors of the 
various buildings were constructed in 
a sound stage of equal size and on two 
additional smaller stages. 

A continuous mural serves as back- 
ground for the buildings and streets 
of Padua. This had to be painted in one 
of the giant sound stages when it was 





All Stars 


According to Richard Burton, who 
stars with Elizabeth Taylor in the film, 
the set of “The Taming of the Shrew” 
looked like “old home week at the Old 
Vic.” Burton and Franco Zeffirelli, his 
co-producer and director, drew upon 
some of England’s finest stage and 
screen talent for their rowdy new Co- 
lumbia Pictures release, now at the 
ti hes! Noweeelions Theatre in Panavision and 
Technicolor. 


“The Taming of the Shrew” is one 
of the raciest of all comedies, and the 
Burtons wanted the best players they 
could line up for the various roles. 
They got ’em, too. 


British stage and screen actor Cyril 
Cusack, who also stars in “The Taming 
of the Shrew,” has been starring on 
the London, New York and Dublin 
stages for more than two decades. He 
previously starred with Burton in “The 
Spy Who Came in from the Cold,” and 
he has been featured since 1945 in 
films. Burton plays Petruchio in “The 
Taming of the Shrew” and Cusack ap- 
pears as Grumio, his servant. 


Another popular English stage and 
screen actor, Michael Hordern is seen 
as the daughter-dominated Baptista, 
father of the shrewish Katharina. 
Hordern previously appeared with both 
Burton and Miss Taylor, who plays 
the shrewish Kate, in “Cleopatra” and 
“The VIP’s,” and he starred on Ameri- 
ean television in Dickens’ “Oliver 
Twist” and Shakespeare’s “Macbeth.” 

Alfred Lynch, starred in “The Tam- 
ing of the Shrew” as the girl-watching 
Tranio, played in the widely praised 
drama, “The Hostage,” in both London 
and New York for more than 18 
months. Before assuming his role in 
“The Taming of the Shrew,” he starred 
with Sean Connery in “The Hill.” 


A veteran of 40 years on the inter- 
national acting scene, Alan Webb plays 
Gremio, conniving suitor for the hand 
of Kate’s younger sister, Bianca. A 
second futile suitor is played by Victor 
Spinetti, who won a Tony Award for 
his performance in “Oh, What a Lovely 
War” on the Broadway stage. Spinetti 
also starred in the two Beatles films— 
“A Hard Day’s Night,” in which he 
played the TV director, and “Help!” in 
which he was the mad scientist. 

There is a secondary romance in 
“The Taming of the Shrew,” between 
Lucentio and Bianca, roles played by 
brilliant young actors Michael York 
and Natasha Pyne. 

An active participant in the Oxford 
University Dramatic Society during 
his student days, York was a member 
of the National Theatre of London 
where he appeared in “The Royal Hunt 
of the Sun,” “Trelawny of the Wells” 
and Zeffirelli’s production of “Much 
Ado About Nothing.” Miss Pyne has 
appeared extensively on British tele- 
vision. She co-starred with Alan Bates 
in “A Hero of Our Times,” appeared 
in the play, “Inadmissible Evidence,” 
and made her motion picture debut in 
“The Idol.” 








Richard Burton as lusty Petruchio stars 
with Elizabeth Taylor in "The Taming 
of the Shrew," new Columbia Pictures 
release. "The Taming of the Shrew’ 
is a Burton-Zeffirelli production, di- 
rected by Franco Zeffirelli in Pana- 
vision and Technicolor. 


(Mat 1A; Still No. 101) 


Elizabeth Taylor as shrewish Kate stars 
with Richard Burton in "The Taming 
of the Shrew,'' new Columbia Pictures 
release in Technicolor and Panavision. 
A Burton-Zeffirelli production, "The 
Taming of the Shrew" was directed by 
Franco Zeffirelli. 


(Mat 1B; Still No. 80) 


THE CAST 








empty; the studio thus was trans- 
formed into the biggest artist’s studio 
in the world. For the backdrop, which 
measures over 3,200 square meters, 
one of the largest ever made for a 


“The Taming of the Shrew” was 
adapted to the screen by Paul Dehn, 
Suso Ceechi D’Amico and Franco Zeffi- 
relli. Richard McWhorter was execu- 
tive producer of the Royal Films In- 
motion picture, 15 painters worked on ternational /F.A.I. Production for Co- 
the mural for over three weeks. lumbia release. 


1 ec ES TINS AS I SII ITE OEE I NE I ITE DALTILE LL LEA ALES OO, 


Tranio, servant to 0.0... ia eee, Ae eae Afred Lynch 
Lucentio, a young student ... 0.0.0.0... Michael York 
I Sh eye a RG ral aero sed Vernon Dobtcheff 
Baptista, father Ms Tey bs oni, WEA Se Vp ee Michael Hordern 
Bigme a i hte Paes. ln he Natasha Pyne 
CAT TRF IITA GSR OW soc. fics ccstvscnevshocecpenvnceoepes sees cp rat Elizabeth Taylor 
; : at oa SNR SMe eit feed At Alan Webb 
Surtorstomiancs WG eneiO 3 etc Victor Spinetti 
Biondello, boy servant to Lucentio ........ Prarie as cays Roy Holder 
Petruchio, suitor to Katharina ........0...0.0. cs Richard Burton 
Grumio, his personal servant oo... cs Cyril Cusack 
Pe ee 2 ee, OLA che ee eee Giancarlo Cobelli 
GLUT | SAMS Cle timer ane xen Tenement Gianni Magni 

Other Servants ) Nathaniel ....00.........0..0.:0 ree Alberto Bonucci 
to Petruchio ROGOIY: kee ae ee ea Lino Capolicchio 
PMS, ti oak pe eee a arg Roberto Antonelli 

le teie ac hin ee ais ac ch a) cadences ee Anthony Garner 
ces OS SY TS need Werencen Wee oe eer meer ooze Ken Parry 
Vincentio, father of Lucentio 0.0.0.0... ces Mark Dignam 
Per sie nies ee eee hee Bice Valori 
THE CREDITS 

Produced“ by.5.<...sdtens Richard Burton, Sound Mixer 28s..!c-8:.- ann David Hildyard 
Elizabeth Taylor Soundman .........::c:cccceeeeeees Aldo de Martino 

Co-Producer and Director......Franco Zeffirelli Special Effects 0.0... Augie Lohman 
Evecutive. Producet.....2. Richard McWhorter Operator sate kan kites Nino Cristiani 
Adapted from the play "The Taming of WI ETEPOWE secu teenrce rien Floria Mussetta 
the Shrew," by ......... William Shakespeare Props'-ao. cesses soseeetnete Ken Muggleston 
Screenplay by............ Paul Dehn, Suso Cecchi Sketch Artist......Giantito Burchiellaro, C.S.C. 


D'Amico, Franco Zeffirelli 
Costumes for Elizabeth Taylor designed by 
Irene Sharaff 
Costumes designed by............... Danilo Donati 
Elizabeth Taylor's Hairstyles 
Alexandre of Paris 


Wiis DY Ai ta tae LeClabart, Paris 
Production Design by ...... Renzo Mongiardino 
Associate Designer ..............5. John De Cuir 
Editon hoc Gan atten arteries Peter Taylor 
Music Composed by .............065 Nino Rota 
Conducted by .........::ccceeee Carlo Savina 
Production Supervisor .............. Guy Luongo 


Director of Photography 
Oswald Morris, B.S.C. 


Gameramant se Luciano Trasatti 
Assistant Directors .............. Carlo Lastricatti, 

Rinaldi Ricci, Albino Cocco 
Unit Manager ............:. Roberto Cocco 
Art Directors..Elven Webb, Guiseppe Mariani 
Gontinuity,’.cn, skies cess. Elaine Schreyeck 


Set Decoration....Dario Simoni, Luigi Gervasi 


Dubbing Editors 

Graham Harris, Janet Davidson, G.B.F.E. 
Dubbing Record 0.0.0... John Aldred 
Editors—lItalian version 


Franka Silvi, Carlo Fabianelli 


Make-Up, Elizabeth Taylor .......... Frank Larue 
Make-Up, Richard Burton.......... Ron Berkeley 
Make-up 


Alberto de Rossi, Giannetto de Rossi 
Hairdressing, Elizabeth Taylor 

Agnes Flanagan 

Flairdresser sce. ee Grazia de Rossi 
Elizabeth Taylor's costumes by 

Sartoria, S.A.F.A.S. 

Costumes Houses ...... Casa D'Arte Cerratelli 

and Sartoria Farani 

Wigs Furnished by ...... Maggi and Rocchetti 

Main Title Graphics ............ Maurice Binder 


A Royal Films International /F.A.I. Production 


Technicolor® Panavision® 
A Burton-Zeffirelli Production 
A Columbia Pictures Release 





Michael York is featured as the stu- 
dent Lucentio, who romances the 
beautiful Bianca in "The Taming of the 
Shrew," while lusty Petruchio is seek- 
ing to woo and wed her sister, the 
shrewish Kate. Elizabeth Taylor stars 
in "The Taming of the Shrew" as Kate, 
and Richard Burton as Petruchio. The 
new Columbia Pictures release was 
filmed in Panavision and Technicolor. 


[Mat IC; Still No. 95) 





Natasha Pyne, as the gentle younger 
sister of the shrewish Kate, in "The 
Taming of the Shrew," is featured in 
a cast which stars Elizabeth Taylor as 
Kate and Richard Burton as Petruchio. 
A Burton-Zeffirelli production in Pana- 
vision and Technicolor, "The Taming 
of the Shrew'' was directed by Franco 
Zeffirelli and Richard McWhorter 
served as executive producer. 


(Mat ID; Still No. 73) 


THE STORY 


(Not for Publication) A poverty-stricken gentleman from Verona, in the 16th Century, Petruchio 
seeks a wealthy wife in Padua, where no man dares even to approach Katharina — the 
shrewish Kate—daughter of the wealthy Baptista. Kate leads Petruchio a merry chase before 
he can catch and woo her (and her dowry!) When he announces their marriage will take 
place the following Sunday, Petruchio smothers Kate's prompt effort at denial with an 
immediate, lusty kiss. Alone, Kate's anger changes to a grim determination to "show" the 
presumptuous Petruchio. Petruchio behaves boorishly at the wedding, while successfully cir- 
cumventing Kate's effort to prevent the ceremony from taking place. He behaves even more 
boorishly afterwards, abruptly riding off with his servant, Grumio, and leaving Kate to follow 
on mule-back, tired and hungry. heir "honeymoon" is a major battle of wit and wits, with Kate 
as determined to maintain her independence as Petruchio is to "tame" her. When the embattled 
newlyweds return to Padua for the wedding of Kate's younger sister, the lovely Bianca, to the 
student Lucentio, Patruchio wins a wager that Kate now is the most obedient of wives. Kate 
helps Petruchio win the wager, but she knows—and Petruchio suspects—she has found a less 
tempestuous and more effective, way of dominating their marriage relationship. Not only is it 
effective, but both Petruchio and his Kate enjoy it! Running Time: 122 Minutes 
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5. Katharina and Bianca possess very different | 
itself; but it will also make your reading of the play sonalities. Account for ach diteteares in the ae 
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tions for thought and discuss! 


What play by Shakespeare have you seen, either as. 4. What impressed you most about Elizabeth Tay. 

a stage production or scree! ion? How did it help —_lor's performance as the shrewish Kate? Burton's as 

you to enjoy the readin, lay? Petruchio? Name another character in the film whose 
2. What play by uu read that you performance you liked Why? 


difference between 5 Describe one problem the director must have 
actual performance faced in making the film, "The Taming of the Shrew" 
ming of the Shrew” before you see How did he solve it? 
J i 6. What evidence is there that the film-makers sought 
you were the director Which scenes would you elimi- to be historically accurate in m ig the film? 
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Souvenir Program 


For “The Taming Of The Shrew’ 


A special souvenir program is available on 
the Burton-Zeffirell production of ''The Tam- 
ing of the Shrew," and its stars. Cover of the 


program is shown here. 


This souvenir program is a valuable show- 
manship assist, not alone for use in advance 
and current sales at the theatre, but for dis- 
tribution to newspaper, magazine, radio and 
television critics and commentators, and to 
VIP's. It can be helpful in promoting group 
sales, and it can be a useful supplementary 
teaching aid with the Study Guide described 


elsewhere in this pressbook. 


For information on prices and distribution, 


write or phone direct: 


Phone: (212) 247-1045 
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RADIO SPOTS 


Carrying critics’ quotes acclaiming "The Tam- 
ing!" Order From National Screen Service. 
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24 SHEET 

SIX SHEET 
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EIGHT IIx 14's 
TRAILER 
UTILITY MAT 


40x 60, 24x 60, 
24 x 82, 30x 40 
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National Screen 
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Information about telops, styles and prices, may 
be obtained by writing direct to: OQ Title 


Card Co., 247 46th St., New York, N.Y. 10036. 


TEASER TRAILER 


For use in advance of regular trailer, and for 
Order from National Screen. 


cross-plugs! 


TV TRAILER 


Showing Burton and Miss Taylor in rousing, 
riotous, romantic action! Order from National 


Screen Service. 


NATIONAL FLAG 


3 pc. Streamer, $21.50; De Luxe Sectional Val- 
ance, $2.15 per running foot—minimum length, 
lO feet; Usher Badges, 50c; 9' x 12' Flags or 
Wall Banners, single-faced, $80., double-faced, 


$145. Order from National Screen Service. 
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NOW 3 You can see Kate and her 
mate battle it out at popular prices! 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 
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